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Information

WHAT?
Information on active initiatives in relation to sustainable
products.

WHY?
Information makes knowledge visible, accessible and transparent
to actors such as users, internally within a company and
collaborative partners.

CHALLENGES

— To make the information comprehensible, attractive and
relevant to the user.

— To get the necessary information from sub-suppliers.

EXAMPLES

- Information on generic material categories such as at Tree.dk -
Danmarks Traeportal.

— Product information as from the company, Neutral selling
B2B clothing.

— Strategic information as from the company, Patagonia.

— The company, Everlane has a concept called 'Transparency
Tuesday', where they answer questions from customers using
Instagram as a platform.
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